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Open Days

Study Fairs

Newsletter

> Saturday 12 November 2016

Bulgaria, Brasil, Czech Republic,

Do you want to keep up with

> Tuesday 10 January 2017

Germany, Hungary, Indonesia,

orientation possibilities and

> Saturday 11 March 2017

Ireland, Latvia, Lithuania,

news on our study programmes?

> Thursday 6 April 2017

Poland, Romania, UK.

Then register via

> Tuesday 6 June 2017

For dates and info go to

www.nhtv.nl/newsletter

Leisure

www.nhtv.nl/studyfairs

www.nhtv.nl
facebook.com/NHTVinternational
twitter.com/NHTVBreda

Pre-masters

instagram.com/nhtvbreda
communicatie@nhtv.nl

2017
2018

> Leisure Studies
> Strategic Business Management and Marketing

Discover your world
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of NHTV Breda
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Games

Media
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When you opt for
NHTV Breda, you opt
for quality in an
international setting

Imagineering

NHTV prepares you for master’s level positions in an international setting.
International accreditations from, for instance, the UN World Tourism
Organization and the World Leisure Organization underline the quality
of education.

Top-rated
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Academic
Pre-masters

Leisure

What’s more in this prospectus:

According to the league table of Dutch universities of applied
sciences of ‘Keuzegids HBO 2016’, NHTV is the 2nd best
university of applied sciences in the Netherlands (medium size).
The master’s programme in Imagineering is even qualified as
top-rated programme.

>
>
>
>
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NHTV was founded in 1966 as an institute offering management
programmes in tourism and leisure, and in this field it is the
largest and leading education institution in the world. NHTV
offers professional and academic master’s programmes in the
fields of Tourism, Leisure, Imagineering, Games and Media.

International classroom
Discover NHTV Breda
>	a government-funded university
	of applied sciences, meaning
attractive tuition fees
>	in the south of the Netherlands,
only 100 km from both
Amsterdam and Brussels
>	4 locations in Breda, a historical
city with some 180,000 inhabitants and a student population
of approximately 20,000

All of NHTV’s master’s programmes are taught in English.
The institute recruits foreign professionals and about 13%
of the total student population are foreigners. International
business and international cooperation are key elements
in NHTV’s curriculum, both from a social and a cultural
perspective and from an economic point of view. You will learn
to view situations from different perspectives and reflect
on your own cultural background. By working together in an
international community, you will learn to make the most of
each other’s knowledge and apply it to ever-changing contexts.
The cultural mix is a fertile breeding ground for open-minded,
curious and worldly-wise students!

>	offering professional and
academic bachelor’s and
master’s programmes since 1966
>	about 7,700 students from 		
over 60 countries
> over 27,000 graduates
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Game Technology
At NHTV Breda you can enrol for an English-taught master’s programme in
Game Technology. In close cooperation with the international game industry, NHTV
has developed this programme which provides you with in-depth knowledge of game
technology. After your graduation, you are able to combine excellent professional and
technical knowledge with an inquisitive attitude and practical research skills.

Admission requirements
If you want to apply for this master,
you should have a bachelor’s degree in
International Game Architecture and
Design or another bachelor’s degree in
the fields of Graphic Design, Digital Art,
Multimedia Design or Games.
Eligible candidates will be invited
for an interview.

Media Innovation
At NHTV Breda you can enrol for an English-taught master’s programme in
Media Innovation. In close cooperation with international partners, NHTV has
developed this programme which provides you with in-depth knowledge of digital
media processes and bridges the gap between theory and practice in media studies.

English test
As a non-native speaker, you need
to be able to demonstrate your
proficiency in English (IELTS minimum
score overall 6.0 and minimum score
speaking 6.0, TOEFL minimum score
internet-based 80 and minimum score
speaking 20, Cambridge Advanced
English, or Cambridge Proficiency
English).

Eligible candidates will be invited for
an interview.
English test
As a non-native speaker, you need
to be able to demonstrate your
proficiency in English (IELTS minimum
score overall 6.0 and minimum score
speaking 6.0, TOEFL minimum score
internet-based 80 and minimum score
speaking 20, Cambridge Advanced
English, or Cambridge Proficiency
English).

Application
For information about the
application procedure, please check
www.nhtv.nl or send an email to:
mastergametechnology@nhtv.nl.

Professional Master
Game Technology
> Language: English

Multidisciplinary approach

>	Degree title: Master 		

With its active industry-focused approach, the master’s
programme in Game Technology equips you with a theoretical
understanding of practical game technology, as well as skills
to solve complex practical problems, using a broad range of
academic sources. To prepare for this programme, you will have
to write a project proposal that summarises one or more of your
research ideas. This proposal will be evaluated and discussed
during your intake interview.

of Science
> 1 year: 60 ECTS
>	Graduates are equipped to 		
fill positions at an advanced
level such as:
• Visual Artist
• Technical Artist

Tuition fee
This programme is the first government-funded professional master’s
programme in Game Technology
in the Netherlands. The statutory
tuition fee for students from the EEA
is d 2,006. Check www.nhtv.nl/fee.
Grants
For information about scholarships,
please contact NHTV’s Student
Office at scholarships@nhtv.nl.

• Producer
• Audio Specialist

Why choose NHTV?
>	Multidisciplinary approach 		
and research projects
>	An international team of
lecturers from across academic
and commercial communities
>	Close cooperation with
international partners
>	Intensive connections with
professionals from the industry
>	First government-funded
professional master in Game
Technology
>	The tuition fee for students 		
from the EEA is only d 2,006

Media Innovation
> Language: English

Making new connections

>	Degree title: Master of Arts

Successful media innovations are often not brand new, but rather,
they build on existing, recognisable elements. These elements
are the building blocks that can be found in any media product.
In this master, we shed light on these building blocks from
different theoretical perspectives. And, once you understand
the elements, you can make new connections. This is how you
arrive at new concepts that are innovative and future-oriented.

> 1 year: 60 ECTS
>	Graduates are equipped to 		
fill positions at an advanced
level such as:
• 	innovation manager
• 	manager e-commerce
innovation

Focus
The programme is structured in four terms, each consisting of
10 weeks. At the end of every term you present your work and
progress is evaluated.
10 weeks

10 weeks

10 weeks

Research

Research

Research

Assignment

Assignment

Assignment

• 	manager digital strategy

10 weeks

Unique approach
This master’s programme has a unique, multidisciplinary approach.
Not only will it train you to acquire analytical skills, teach you to
look beyond the surface of digital media and distinguish crucial
digital processes, but it will also teach you to transform analytical
insights into the building blocks by means of which you can design
tomorrow’s media products.
The programme comprises four themes.
Media theory
Keywords: remediation, semiotics, narratology, media
philosophy, transmedia storytelling and branded entertainment

Master classes and Expert groups

Why choose NHTV?

Individual or multidisciplinary project

Supervision on an individual basis by an appointed lecturer

www.nhtv.nl

Final project
At the end of the programme, you will have completed one or
more focused projects with opportunities for industry feedback
and evaluation. You will have done this either individually or in
a small multidisciplinary team. Your final work is presented in a
master’s thesis.

Application
For information about the
application procedure, please check
www.nhtv.nl or send an email to:
mastermediainnovation@nhtv.nl.

Professional Master

• creative marketing consultant

• Game Developer

@nhtv
@nhtvBreda
instagram.com/nhtvbreda
mastergametechnology@nhtv.nl
+31 (0)76-533 22 03

>	Multidisciplinary approach
>	Transforming an integral
academic approach (theory)
into directly applicable building
blocks (practice) for the design
of digital media
>	An international team of
lecturers from across academic
and commercial communities
>	Close cooperation with
international partners
>	Intensive connections with
professionals from the industry
> This programme has been 		
	awarded the distinctive feature
of ‘Internationalisation’ by the
NVAO
>	First and only government-		
funded professional master in
Media Innovation
>	The tuition fee for students 		
from the EEA is only d 2,006

Tuition fee
This programme is governmentfunded. The statutory tuition fee
for students from the EEA is
d 2,006. Check www.nhtv.nl/fee.
Grants
For information about scholarships,
please contact NHTV’s Student
Office at scholarships@nhtv.nl.

Executive programme
NHTV Breda also offers
an executive master in
Media Innovation, which
is offered in Hilversum,
the media capital of the
Netherlands.
For information, please
check www.nhtv.nl.

Business models
Keywords: business strategy and models, business innovation,
consumer theory, intellectual property law and entrepreneurship
 edia technology
M
Keywords: human-computer interaction and interface, user
experience, emerging technologies and rapid prototyping
Research and communication studies
Keywords: research methodology, media psychology, media typology, media uses, advertising developments and media effects
Furthermore, you will work on an industry case for a well-known
brand. In the end, the themes will be followed by a final graduation
project in which it is possible to develop an entirely new media
concept or to bring in and develop an existing concept.
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Admission requirements
If you want to apply for this master,
you should have a bachelor’s degree in
the fields of Business Administration,
Media Studies, Communication Studies,
ICT, or another media-related field.
Suitable candidates:
> have analytical skills
> 	are creative, innovative and
resourceful
> 	are able to create something out
of nothing

www.nhtv.nl
@nhtv
@nhtvBreda
@MediaInnov
instagram.com/nhtvbreda
mastermediainnovation@nhtv.nl
+31 (0)76-533 22 03
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Tourism Destination Management
The tourism industry offers economic benefits, growth and opportunities for people
and businesses at destinations. At the same time, matching demand (tourists) and supply
(destinations) remains a challenge. At NHTV Breda you can enrol for an English-taught
master’s programme in Tourism Destination Management which takes up this challenge,
focusing on practice, perspectives and development of strategies for tourism destinations.

Admission requirements
If you want to apply for this master,
you should have a bachelor’s degree
(BA, BSc., BBA, B Com), for example
in the fields of tourism, hotel management, international business, management, economics, law, e-commerce,
urban development, geography, social
sciences or finance. Other degrees
can be considered in case of excellent
academic achievements. Suitable
candidates have a clear affinity with
international tourism; can demonstrate
strong analytical skills and a multidisciplinary orientation.

Imagineering
In today’s creative economy there is a growing need for high level professionals who
can design, innovate and create value for organisational emergence using imagination
rather than obligation. At NHTV Breda you can enrol for an English-taught master’s
programme in Imagineering which is designed as a methodology for that new context
of ‘enterprise logic transformation’.

Professional Master
Tourism Destination
Management

Managing tourism destinations across the globe

> Language: English

The master in Tourism Destination Management offers you the
unique opportunity to study at four locations around the world:
in the Netherlands and three countries in the Asia-Pacific region.
You can work on your final thesis anywhere in the world.

>	Degree title: Master of Arts
> 1 year: 60 ECTS
>	Graduates are qualified for a
global management, business
leadership, international
consultancy, policy or research
position with private, public
	or non-profit organisations
in the international tourism
sector and other related
industries

Why choose NHTV?
>	NHTV is leading in the field of
tourism studies worldwide
>	Certified by the UN World 		
Tourism Organization and the
World Leisure Organization
>	The master in Tourism Destination Management offers you a
unique and international learning
environment and an active
alumni network, around the 		
world
>	Studying together with fellow
students from many nationalities
representing many different
perspectives is possibly the
strongest resource you can make
use of

Phase 1 | Theory, guest lectures and case studies | the Netherlands
You will gain theoretical knowledge and develop your professional,
research and cross-cultural skills. A multi-disciplinary approach is
applied throughout three theoretical modules. Case studies are
presented and international guest lecturers invited. Study trips
are organised, enabling you to analyse destination development
strategies, models and project innovations. You interact on a daily
basis with lecturers and participate in presentations with tourism
experts from international organisations and partner universities.

Application
For information about the
application procedure, please
check www.nhtv.nl or send an
e-mail to master-tdm@nhtv.nl.
Tuition fee
Check www.nhtv.nl/fee.
Grants
For information about scholarships,
please contact NHTV’s Student
Office at scholarships@nhtv.nl.

Professional Master
Imagineering
> Language: English

Business innovation from the experience perspective

> Degree title: Master

The master in Imagineering offers you a deeper theoretical
insight into issues of organisational design in the context of
Imagineering. It enables you to develop:
>	an analytical, pro-active and appreciative attitude based on
collaboration,
>	knowledge and skills to design and implement professional
advice for orchestrating organisational development,
>	expertise to innovate, participate and lead processes of 		
collaboration, collective creativity, and emergence
in such a manner that sustainable value is created for the
organisation.

	in future: Master of Business
	Administration due to new
legislation

> 1 year: 60 ECTS
>	Graduates generally find
employment in innovation 		
related positions, marketing
and branding roles or as
business consultants

The programme is made up for three main phases.
Phase 1 | Strategic Innovation
In the inspiration course you learn how to translate ‘transaction
thinking’ into ‘transformation thinking’. The ideation course
learns you how to translate the company’s DNA into a
high-involvement experience concept.

Phase 2 | Research practice at 3 tourism destinations | Asia-Pacific
During the field research period, you work on research projects
– individually and in groups – at three different tourism destinations in the Asia-Pacific region. This offers you a unique and
real-life learning environment, while focusing on practical
research and complex consultancy assignments. You work in
small teams and develop your applied research, interpersonal
and cultural intelligence skills. Destinations visited in previous
years were Indonesia, Singapore, Australia, Myanmar, Cambodia,
Vietnam and Fiji.

Why choose NHTV?

Phase 3 | Independent or commissioned research | worldwide
The final phase comprises the execution of a research assignment
at any place in the world. Students choose their own country and
subject and can decide to work independently or for a client.

www.nhtv.nl
www.tourism-master.nl
@nhtv
@nhtvBreda
@tourismmaster
master-tdm@nhtv.nl
+31 (0)76-533 22 03

>	Top-rated programme in
‘Keuzegids Masters’
> International classroom
>	Lecturers from across academic
and commercial communities
>	Close cooperation with
international partners
>	Contributing to the quality of
life by integrating themes such
as sustainability
>	Field work trip abroad,
developed in cooperation 		
with partner institutes

Application
For information about the
application procedure, please check
www.nhtv.nl or send an e-mail to
imagineeringacademy@nhtv.nl.
Tuition fee
Check www.nhtv.nl/fee.
Grants
For information about scholarships,
please contact NHTV’s Student
Office at scholarships@nhtv.nl.

Executive programme
NHTV Breda also offers an
(parttime) executive master
in Imagineering, which is
open to professionals who
are responsible for strategic
matters in the creative
economy. For information,
please check www.nhtv.nl.

Phase 2 | Organisational Transformation
In the implementation course you learn how to design a platform
based on the new situation and how to rethink management.
Phase 3 | Final Project
After the first two phases, you will apply the contents to the
professional practice of an organisation by writing a business
report, a paper and develop a practical inspiration guide.

www.nhtv.nl
www.imagineering-network.com

What is Imagineering?
Imagineering is a new
approach towards organisational transformation,
systemic and business
innovation in the context
of the interconnected
society we are living in.

Imagineering Academy
@nhtv
@nhtvBreda
imagineeringacademy@nhtv.nl
+31 (0)76-533 22 03
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Eligible candidates will be invited
for an interview.
English test
As a non-native speaker, you need
to be able to demonstrate your
proficiency in English (IELTS minimum
score overall 6.0 and minimum score
speaking 6.0, TOEFL minimum score
internet-based 80 and minimum score
speaking 20, Cambridge Advanced
English, or Cambridge Proficiency
English).

Eligible candidates will be invited
for an interview. Writing an essay is
part of the selection procedure.
English test
As a non-native speaker, you need to be
able to demonstrate your proficiency
in English (IELTS minimum score overall
6.0 and minimum score speaking 6.0,
TOEFL minimum score internet-based
80 and minimum score speaking 20,
Cambridge Advanced English, or
Cambridge Proficiency English).

Admission requirements
If you want to apply for this master,
you should have a bachelor’s degree,
in a relevant field of study, for
example business management or
economics, tourism, leisure, sports,
culture or hotel management.
Apart from educational background
and language skills, criteria for
admission include personal qualities
and motivation.

2017-2018 | NHTV Breda | No rights can be
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Leisure Studies
Leisure sectors such as sports, culture, events and media are increasingly interlinked
and require an integrated and multidisciplinary approach. NHTV Breda offers an
English-taught academic master’s programme in Leisure Studies, which builds
on knowledge and expertise from various fields such as sociology, psychology,
economics, management and marketing.

Admission requirements
If you have an academic bachelor’s
degree in any of the social sciences
– such as sociology, psychology,
economics, management or
marketing – or have successfully
completed the Bachelor of Science
Tourism, Bachelor of Science Leisure
Studies, pre-master’s programme
Leisure Studies, or NHTV’s pre-master’s
programme Strategic Business
Management and Marketing (SBM),
you will have direct access to the
Master of Science Leisure Studies.

Leisure Studies | Pre-master
NHTV Breda offers an English-taught academic pre-master’s programme in Leisure
Studies, which is linked to the Bachelor of Science Leisure Studies. After completion
of this pre-master’s programme, you will have direct access to the Master of Science
Leisure Studies. This pre-master is open for students with a professional bachelor’s
degree who wish to continue their studies with the Master of Science Leisure Studies.

Academic Master
Leisure Studies
> Language: English

Creating meaningful experiences

>	Degree title:

The Master of Science Leisure Studies is structured in two phases
around the three main research topics in leisure: Storytelling,
Imagineering and Place-making.

Master of Science
> 1 year: 60 ECTS
>	In cooperation with
Tilburg University
>	Graduates are qualified for
international management,
consultancy, policy or research
positions with private, public
or non-profit organisations in

Phase 1 | Course and Content
Leisure, Creativity and Space
This course discusses insights into the processes of globalisation,
mediafication and commercialisation and their impact on the
changing role of leisure in the design of public and private places
and spaces.

the leisure sector

Understanding Leisure Attractions and Events
Recent insights and research in the field of change management,
innovation, networks, co-creation, attractions, theme parks,
and ‘eventful cities’ are the key ingredients of this course.

Application
For information about the
application procedure, please check
www.nhtv.nl or send an e-mail to
leisurestudies@nhtv.nl.
Tuition fee
Leisure Studies is a governmentfunded academic master, the tuition
fee for students from the EEA is
d 2,006. Check www.nhtv.nl/fee.
Grants
For information about scholarships,
please contact NHTV’s Student
Office at scholarships@nhtv.nl.

>	Multidisciplinary approach to
leisure
>	Focus on interaction between
the content, context and process
of meaningful experiences
>	Intercultural education by
Dutch and foreign scientists 		
and professionals
>	Strong connection with the
industry where research and
education are concerned
>	Recognised by the World Leisure
Organization as the third World
Leisure Centre of Excellence in
the world
>	Government-funded academic
master in Leisure Studies (MSc)
>	Tuition fee for students from
the EEA is only d 2,006

Phase 2 | Master’s thesis
In the second phase, you will first attend the Seminar Leisure
Studies. You will be placed into theme-based seminar groups,
within which you write a individual thesis proposal. Your work
will culminate in a research thesis on a theme of your own choice.

Leisure Studies
> Language: English

Preparing for studying at an academic master’s level

>	Degree title: the pre-master

NHTV’s pre-master’s programme Leisure Studies offers you a set
of integrated and multidisciplinary courses in two semesters.

offers no degree, but grants
direct access to the Master
of Science Leisure Studies
>	1 year: 60 ECTS

Semester 1
Labour, Care and Leisure | People want a career, quality time with
their families and fulfilling leisure activities. This course addresses
theoretical and practical aspects of the time pressure caused.

Tuition fee
Leisure Studies is a governmentfunded academic pre-master, the
tuition fee for students from the EEA
is d 2,006. Check www.nhtv.nl/fee.
Grants
For information about scholarships,
please contact NHTV’s Student
Office at scholarships@nhtv.nl.

Sociology of Leisure | This course focuses on the role of leisure
in our society, for instance, how we learn to become part of our
society through sports.

Research Lab | This is a virtual environment in which students work
on academic writing and qualitative research knowledge and skills.
Semester 2
Leisure and Urban Development | This course is about ‘eventful
cities’. How can we understand the formation of eventful cities in
light of underlying economic, political an social-cultural relations?
Innovation and Change | This course is on organisational change,
innovation and change management, sustainable value creation
and creating an innovative organisation in the leisure sector.
www.nhtv.nl
www.academyforleisure.nl
@nhtv
@nhtvBreda
@LeisureAcademy
instagram.com/nhtvbreda

Research Methods: Data Analysis | This course explores
many common data analysis techniques for the social sciences:
regression, ANOVA, factorial designs, path analysis modelling
and non-parametric statistics.

leisurestudies@nhtv.nl
+31 (0)76-533 22 03

www.nhtv.nl
www.academyforleisure.nl
@nhtv
@nhtvBreda
@LeisureAcademy
instagram.com/nhtvbreda
leisurestudies@nhtv.nl

Bachelor’s Thesis | Students will answer questions about leisure
behaviour by carrying out different statistical analyses on existing
large-scale data sets and doing qualitative research.

2017-2018 | NHTV Breda | No rights can be
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Application
For information about the
application procedure, please check
www.nhtv.nl or send an e-mail to
leisurestudies@nhtv.nl.

Real-life Project | During this project, students will design and
conduct real-life survey research in the field of leisure, using
techniques from Research Methods: Surveys.

Experience Marketing
As marketing is a key instrument in the leisure industry, this
course will immerse you into the field of marketing and market
research. Data analysis of consumer experiences related to a
leisure organisation is one of the topics addressed in this course.
Analysing Leisure Interactions
You will be introduced to the field of practice theories, interaction rituals, lifestyles, and decision making in leisure practices.
Furthermore, you work in groups to study authenticity, creativity,
or physical activity.

Academic Pre-master

Research Methods: Surveys | This course offers students the
methodological and statistical competencies necessary to
become competent researchers, specifically for survey research.

Imagineering as Strategic Design in Leisure Organisations
Central themes of this course include strategic management,
value creation, and strategic design. You will be introduced to
the theoretical foundations of Imagineering and its application
in the creative industries.
Why choose NHTV?

After completion of this pre-master’s
programme, you will have direct
access to the Master of Science
Leisure Studies.
English test
As a non-native speaker, you need
to be able to demonstrate your
proficiency in English (IELTS minimum
score overall 6.5 and minimum score
speaking 6.0, TOEFL minimum score
internet-based 90 and minimum score
speaking 20, Cambridge Advanced
English, or Cambridge Proficiency
English).

If you have a professional bachelor’s
degree, you will first have to complete
NHTV’s pre-master’s programme
Leisure Studies (see next page) to
prepare you for studying at an academic master’s level. After completion
of this pre-master, you will have
direct access to the Master of Science
Leisure Studies.
English test
As a non-native speaker, you need
to be able to demonstrate your
proficiency in English (IELTS minimum
score 6.5, TOEFL minimum score
90 internet-based, or Cambridge
Advanced English).

Admission requirements
If you want to apply for this
programme, you should have a
professional bachelor’s degree,
preferably a Bachelor of Business
Administration, for example, in the
fields of tourism, leisure, hotel or
general management, economics,
commerce or finance.

+31 (0)76-533 22 03
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Strategic Business Management
and Marketing | Pre-master
NHTV Breda offers an English-taught academic pre-master’s programme in
Strategic Business Management and Marketing (SBM) , which grants you direct
access to academic business-related master’s programmes at the universities of
Brussels, Maastricht, Tilburg, Amsterdam and Warwick. This pre-master is open
to NHTV students as well as students from other higher education institutes.

and Marketing (SBM)

Doing business and scientific research

> Language: English

The academic pre-master’s programme in Strategic Business
Management and Marketing trains you in entrepreneurship
worldwide, in other words, it trains you in doing business.
But it also trains you in doing scientific research in the field of
your interest. This could be the tourism or hospitality industry,
the sports and cultural sector, the media and creative industries,
traffic and logistics management or Urban Design.

>	Degree title: Successful
	completion will give you
direct access to various
MSc programmes in
business-related studies at
NHTV’s partner universities

Students from other higher education
institutes should have a bachelor’s
degree in business-related studies.
Furthermore, they need to be able
to demonstrate their proficiency in
English (IELTS minimum score 6.0,
TOEFL minimum score 80 internetbased, or Cambridge Advanced
English).
Application and selection
The academic pre-master’s
programme in Strategic Business
Management and Marketing applies
a selection procedure as it admits
about 30 students every year.
For information about the application
and selection procedure, please
check www.nhtv.n/sbm.

Academic Pre-master
Strategic Business Management

Admission requirements
If you want to apply for this premaster, you should have successfully
completed three years of a professional or academic bachelor at NHTV
(180 ECTS). Fast-track professional
bachelor’s students of NHTV are also
admissible.

NHTV locations
NHTV currently has four locations in the city of Breda. All locations are easily
accessible by public transport. This page shows you what master’s programme
is located where.

Tuition fee
The academic pre-master’s
programme in Strategic Business
Management and Marketing is a
government-funded academic
pre-master, the tuition fee for
students from the EEA is d 2,006.
Check www.nhtv.nl/fee.
Grants
For information about scholarships,
please contact NHTV’s Student
Office at scholarships@nhtv.nl.

and direct access to NHTV’s
Master of Science Leisure
Studies
>	1 year: 75 ECTS
	the pre-master SBM replaces
the last year of your bachelor’s
study at NHTV

Why choose the SBM pre-master?
The SBM pre-master forms a
bridge between the professional
bachelor’s level and the academic
Master of Science (MSc) level.
This means that SBM students
have the opportunity to pursue
a MSc degree at an academic
university without the compulsory
transitional pre-master at the
university in question. NHTV
students gain one year, because
the SBM pre-master replaces the
last year of study at NHTV.

Research project
Your research project assumes a pivotal position in the
SBM programme. The aim is to carry out a research project on
management or marketing business problems in order to provide
a company with useful and practical recommendations based on
a scientific approach. The research and fieldwork for the purpose
of this project can be carried out for a company and in a country
of your own choice.
Teaching methods
Of course, you will receive a great deal of support in order to
achieve the master’s level. NHTV offers a variety of teaching
methods such as theoretical lectures in an international class
room, workshop sessions in small groups, training courses in
academic skills (reading and writing and interpretation of research
data) and training in library systems and Endnote. During your
research project you will be intensively supervised by a personal
coach.
Modules
The SBM programme comprises five modules:
> Statistics, Qualitive and Quantitive Research Methods
> Socio-psychological analysis of consumer behaviour
>	Operations, Human Resource, Quality and Financial Management
>	International Strategic Marketing, Communications, CRM and
E-commerce
> Research Practica and academic skills

Imagineering, Leisure
Archimedesstraat 17

Games, Media, Tourism
Mgr. Hopmansstraat 1

More information?

New NHTV Campus

www.nhtv.nl/sbm

NHTV currently has four locations in the city of Breda.
As from 2019-2020 all study programmes will be accommodated
at one location, the new NHTV Campus at Mgr. Hopmansstraat.
The new campus will promote cross-cultural cooperation
between students and lecturers of various study programmes
and offer plenty of opportunities to inspire one another and
exchange information. Please visit campus.nhtv.nl for all
information on campus developments.

@nhtv
@nhtvBreda
instagram.com/nhtvbreda
l.snoeckx@nhtv.nl
+31 (0)76-533 22 03

2017-2018 | NHTV Breda | No rights can be
derived from the information in this prospectus
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Studying at NHTV
During your master’s studies at NHTV you will develop specialist knowledge,
problem-solving skills and a professional attitude. As an NHTV graduate, you are
independent and responsible, creative and innovative, and you have an international
outlook on your profession and the world.

How do you study at NHTV?

Knowledge development and innovation

Effective learning is not something that you do alone. After all,
it is precisely through cooperation and debate with other master’s
students and lecturers that you learn to develop knowledge
actively. That is why NHTV has adopted the teaching model of
the learning community. Students and lecturers from different
(cultural) backgrounds and areas of expertise work together
on real-life problems taken from the international professional
field. In this process, you will learn to use different perspectives
and develop an open mind to alternative approaches.

As a student of NHTV, you will benefit from the knowledge and
expertise of lecturers who have plenty of practical and research
experience. Knowledge is developed on a continuous basis.
You will study at an institution that makes a significant contribution to knowledge development and innovation, while staying
in tune with the latest developments all the time. As a student,
you will also be encouraged to link your own graduation research
to NHTV’s applied research themes. Consequently, you will learn
how to contribute to the innovation of professional practice.
NHTV boasts various knowledge and research centres.
In addition, the Dutch Ministry of Education, Culture and Science
has appointed two Centres of Expertise at NHTV – one in the
field of Tourism, Leisure, Hospitality and one in the field of
Logistics.

What can you expect of NHTV?
Our lecturers will create opportunities for independent learning
and active cooperation for you. To this end, they use digital
resources, ensuring that more time can be devoted to interaction,
in-depth exploration, supervision and feedback.
With the community concept in mind, it is essential for lecturers
to participate in national and international networks, encourage
cooperation with national and international industry professionals, and contribute to strengthening the link between education, research and industry.

What makes the Dutch education system unique?
Respect for each individual’s opinions and convictions is a
national virtue that gives strength to the fabric of Holland’s
diverse and plural society. This virtue is also reflected in the
education system. The teaching style can be described as
interactive and student-centred, providing students with the
attention and freedom they need to develop their own opinions
and creativity while applying their newly acquired knowledge.

Within each study programme, there are possibilities for extra
guidance and support, for instance, if you have a disability or
learning difficulty. More information on this subject can be
found at www.nhtv.nl.

Practical
information
How should I apply?
Dutch students
Your application starts with applying through Studielink, the
online application system for higher education programmes in
the Netherlands. In other words, you are not supposed to apply
to NHTV directly. For more detailed information, please go to
www.nhtv.nl.

What do I need to arrange to reside legally in the
Netherlands?
If you want to study in the Netherlands, certain things will have
to be arranged.

Students from abroad
Students from abroad are required to apply through Studielink
and NHTV’s Student Office. For up-to-date information on the
application deadline, please check the application information
of the study programme of your choice at www.nhtv.nl.

EU/EEA* students
You need to register with the municipal personal records
database at city hall of the city where you are going to live.
Non-EU students
Before arrival: All non-EU students need an ‘MVV’ and a residence
permit if they stay in the Netherlands for longer than three months,
except students with the following nationalities: American,
Australian, Canadian, Monegasque, New Zealand, South Korean
and Japanese. Students with these nationalities only need to apply
for a residence permit. It is not allowed to enter the Netherlands
on a tourist visa for the purpose of study. Only NHTV can apply
for your ‘MVV’ and/or residence permit. More information will be
given upon admission to the study programme.
After arrival: All non-EU students need to register with the
municipal personal records database at city hall of the city where
you are going to live.

Step 1: Please register in Studielink. This is the national
administration system for higher education in the Netherlands.
Please note: We will start processing your application once you are
registered in and enrolled on the correct programme in Studielink.
Step 2: Fill in the online application form at www.nhtv.nl. Please
make sure you upload all additional documents requested.

What about the costs?
Some master’s programmes of NHTV are government-funded.
The statutory tuition fee for these government-funded programmes is d 2,006. Check www.nhtv.nl for detailed information.
Furthermore, you should take into account the costs of textbooks,
readers, study trips, a laptop and your daily expenses and costs of
living.

Most things mentioned above are arranged with the help
of NHTV’s Student Office and are organised collectively.
Nevertheless, it is your own responsibility to arrange
registration with the local municipality.

How and where can I find a place to live?
NHTV does not offer on-campus housing facilities. However,
Student Office assists international students in finding suitable
accommodation, although students are encouraged to find their
own place to stay. Please note that the rent of a student room
ranges from d 350 to d 450 per person per month.

More information?
Extensive information about
studying in the Netherlands,
Dutch immigration procedures, scholarships and grants
can be found at www.nuffic.nl
or www.ind.nl and www.nhtv.
nl/livinginthenetherlands.

*)	The EEA (European Economic Area)
includes all EU countries as well as
Liechtenstein, Norway and Iceland.
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Holland facts

More about Holland:
www.studyinholland.nl
www.holland.com

The country’s formal name is Kingdom of the Netherlands, but
it is also referred to as Holland or the Netherlands. Netherlands
means ‘low countries’. Much of the land is at or below sea level.
The lowest altitude is 6.76 metres below sea level.

Discover Breda
Breda is bursting with pubs, outdoor cafés, restaurants and eateries, and night clubs
and dance venues. You will also find many trendy shops and galleries. And as for
sports and culture, you will be spoilt for choice as well. More than enough interesting
places to chill out with your friends. You will not be bored for a second, and as a
student you will enjoy discounts in many places.

Mezz is the centre of all activities
in pop music in Breda. In Mezz you
can enjoy concerts and dance nights
(about 250 a year) in various styles.
Join the music!

Do you like sports? Then sign up
with BRESS. A BRESS sports card
offers you choice from more than
50 sports for one year! Check out
www.bress.nl.

Free live performances and films
are offered in the Valkenbergpark
during the summer holidays every
week.
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In Chassé Theater, Pathé Breda
or Kinepolis, there is always
something interesting to see.
For students especially, Chassé has
its own ‘cultuurfreak’ programme
with great discounts!

The Netherlands: a kingdom
The Kingdom of the Netherlands
is a constitutional monarchy with a
bicameral parliament. The current
king is King Willem-Alexander.
His wife Máxima is the Dutch
queen. They have three daughters:
Amalia, Alexia and Ariane.

Capital city: Amsterdam
Amsterdam is known for its
tolerance and diversity. It has all
the advantages of a big city: culture,
nightlife, international restaurants,
good transport – but is quiet, and
largely thanks to its extensive
canals, has little road traffic.

Breda is bursting with pubs,
outdoor cafés, restaurants and
eateries, and night clubs
and dance venues.

Biking
The bicycle is the cheapest and
easiest way to get around,
especially if you live in the city.
Most Dutch people, regardless
of their professional status, own
a bicycle.

Water, wind and cows
The country of the Netherlands
is extremely flat; you can see
for miles around. While looking
around, you will see a broad,
unbroken expanse of sky, bright
green meadows with hundreds
of cows and water everywhere.

Looking for inspiration? Try a
visit to MOTI, Museum of the
Image, where you can experience
contemporary visual culture that
will spark your creativity!

Cheese country
The Dutch produce 650 million
kilos of cheese every year.
Two third is exported, which
makes Holland the largest cheese
exporter in the world. On average
the Dutch eat 14.3 kilos of
cheese per person per year.

Typical Dutch snack
The Netherlands is not known for
its fabulous cuisine. But regarding to snacks, nobody can beat
the Dutch! The ‘kroket’ is a deep
fried roll with meat ragout inside,
covered in breadcrumbs. Enjoy!
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